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rEONSUI\/\ER CONFIDENCE

Consumer Sentiment index 1964 = 100 (monthly)
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Source: University of Michigan, April 2021
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rJ-OBLESS CLAIMS

Initial Jobless Claims (Weekly)

YOY TREND
g ’ Week Ending 4/10/21
;
‘ : 6.1M o)
‘ 0O
5
5 4
3
4 ? 576k

MOM TREND

OO O N S S S S A S A Week Ending 4/10/21

o
‘D
)

QMRS
DRI NIPANN

| | | 6%

800¢
600¢
0LOcC
LLOC
¢10¢
€10¢
v10¢
GLocC
910¢
£10¢
810¢
610¢C
0¢0c¢
Lc0c

Source: Federal Reserve of Economic Data as of April 10 2021
[ 4 RETURN TO DASHBOARD ]

RECOVERY INDICATORS | CBRE 5



rUN EMPLOYMENT RATE
Percent Seasonally Adjusted (Monthly)
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Source: Federal Reserve of Economic Data as of April 2021
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I-B_USINESS FORMATION

Business Applications with Planned Wages (Monthly)

10,000
9,000
8,000
7,000 A

6,000 W Vv YAANNA .

' .
y

5,000 '

4,000

3,000

2,000

1,000 V> g =V VJ e V"——\/"‘"‘"‘ -~V SN : = "‘\) ‘
NN O 0O 0 0 08 68 08 ©O O OO — m—  —— AN AN ANNOOOOIT I T ITOHMOWOMWM O 0O 0O ONNMNIMNGOG®OWOWOWOOo oo ©O OO0 O —
So o883 oS NI 0RR0oORRERERER2R2RE SRS
O O O O O O O O O O 0O O OO O OO OO OO O OO OO OO OO O OO0 O OO0 O OO0 OO OO oo O© o oo
§S§8§3SS§3S88a8§5§838T8§3S88a88858883S8888a888c8883888a888a8¢88
L5 E 5556 CE556C550C5506CE5506C5506C5506C¢C5356Cc536Cc536CcL536C¢c5836¢c¢53%06E¢
2 08<~"0383<~"038<"08<~"08<~"08<~"038<2"08<~"08<~"08<~"08<x~"038<~"08<~03S8

== Retail Trade == Arts & Entertainment e Accommodation & Food Service

Source: US Census Bureau, April 2021
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Mar-2021

YOY TREND
March 2021

Retail Trade — UP 74%
Arts & Entertainment — UP ] 5%

Accommodation & Food Service — UP 11%

MOM TREND
March 2021

Retail Trade — UP 1 4%
Arts & Entertainment — UP ] 6%

Accommodation & Food Service — UP 1 3%
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RETAIL SALES
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rT-OTAL RETAIL SALES

Year-Over-Year Growth (Monthly)

YOY TREND
40% March 2021

Total Retail - UP 28%
30%
Excluding E-Commerce — UP 28%
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Source: US Census Bureau, April 2021

[ 4 RETURN TO DASHBOARD ]
RECOVERY INDICATORS | CBRE 9




r?EY RETAIL CATEGORIES

Monthly Retail Sales ($ Mn.)
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Source: US Census Bureau, February 2021
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Sporting Good, Hobby & Book
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YOY & MOM TRENDS

Monthly ~ March Year-Over-

Growth Year Growth
Restaurants 13% 36%
Grocery 1% -14%
NonStore 6% 29%
Home Improvement 12% 31%
Furniture & Home Furnishings 6% 47%
Health & Personal Care 6% 6%
Clothing & Accessories 18% 101%
Department Store 13% 26%
Sporting Good, Hobby & Book 24% 73%
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I-J.S. E-COMMERCE PENETRATION

YOY TREND
Q4 2020

22.5% O
20.4% 20.2% O

) 16.4% 16.7% 16.8%
15.3% 15.8%
QUARTERLY TREND
Q4 2020

1Q 2019 2Q 2019 3Q 2019 4Q 2019 1Q 2020 2Q 2020 3Q 2020 4Q 2020

B CBRE Research

Source: CBRE Research, US Census Bureau Q4 2020.
Note: CBRE Research excludes auto, gas, and food service when calculating online penetration
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PEOPLE MOBILITY

US Mobility
Trends
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I-U.S. MOBILITY

Number of Requests for Directions in Apple Maps, 7-day Moving Average (Daily)
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Source: Apple Mobility Trends, as of 4/18/2021
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I-S_HOPPING CENTER FOOT TRAFFIC

Foot Traffic by shopping Center Type, 7-day Moving Average (Daily)
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Source: CBRE Location Intelligence

RECOVERY INDICATORS | CBRE 14

YOY TREND
As of 4/18/21

Grocery — UP 52%
Mall - up 249%
Power — UP 51%

MOM TREND
As of 4/18/21

Grocery — down 3%

Mall —down 10%

Power — dOWﬂ 1 O%
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[ RESTAURANT BOOKINGS (OPENTABLE)

YoY Change in Seated Diners at Restaurants, 7-Day Moving Average (Daily)
RESTAURANT BOOKING TREND

40%
4/13/21 compared to 4/13/2019
20% J  United States — down 38%
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J LosAngeles—dOWn 54%
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Source: Open Table, data as of 04/19/2021.Data shows year -over year seated diners at restaurants on the OpenTable network across all channels: online reservations, phone
reservations, and walk-ins. For year-over-year comparisons by day, comparison is to the same day of the week from the same week in 2019.
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RETAIL TRANSACTIONS

REIT

Retail Investment
Index

Sales
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rEETAIL INVESTMENT SALES
Monthly Sales Volume ($)

YOY TREND
$ Millions January 2021
25,000 l Single-Tenant — down 57%

T Multi-Tenant — UP 67%
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Source: Real Capital Analytics, Q4 2020.
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I-EEIT INDEX

U.S. REIT Index by Type

YOY TREND
120 As of 4/12/2021

Strip Center — UP 61%

Retail —UP 64%

Mall —up 66%

1/2/2020 = 100

MOM TREND
As of 4/12/2021
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Source: Wilshire Associates Incorporated, CBRE Research, 12 April 2021.
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I_FOR MORE INFORMATION, PLEASE CONTACT:

Andres Rodriguez John Morris

Senior Research Analyst Executive Managing Director,

+1212984 8012 Americas Retail and Industrial & Logistics Leader
andres.rodriguez@cbre.com +1617 912 5236

john.morris1@cbre.com

Spencer Levy

Global Chief Client Officer &
Senior Economic Advisor
+1617 912 5236

spencer.levy@chre.com
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